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2007 Online Holiday Shopping Survey   
 

OBJECTIVE 
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WHY CONDUCT THIS STUDY NOW? 
As the 2007 holiday shopping season approaches, consumers will continue the trend towards 
increased reliance on online shopping. While continued growth in online holiday shopping is 
expected, what’s especially interesting is how important the issue of merchant trust and integrity 
is for consumers who plan to shop online this season. This study is designed to determine how 
consumers plan to shop this holiday season, as well as what factors will affect these plans. The 
study also looks at what factors contribute to the perceptions of risk and trust that determine 
which shoppers are sufficiently confident to become buyers.  

 

METHODOLOGY 
The survey was conducted by Vizu via the Vizu Answers online research network between 
November 5 and November 13, 2007. Each question was presented on more than forty English 
language Web sites. 

 

EXECUTIVE SUMMARY 
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SURVEY QUESTIONS 
 
Question 1  
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Question 10 

 
 
 
 

Key Takeaways: 
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